Brand By uniting retail, convenience and

Profile food & bev_er_age under one branq, we
are reimagining travel, transcending
traditional boundaries to create a seam-
less, end-to-end experience with
the traveler at its heart. More diversified
and resilient, Avolta exists to make
travelers happier.

Avolta

We are
forward-thinking,
iInnovative

and do not

shy away from
leading our
iIndustry into

the unknown.

More than
the sum
of our parts

Avolta is more than a name - it encapsulates our
expanded vision and commitment to innovating
the traveler-centered experience with enhanced

digital engagement.

Avolta, deriving from the Latin ‘vol’ meaning ‘to fly’,
reflects our airport origins and ambition to soar.

In Italian, it means ‘from time to time’, representing
our transcendence across borders and time zones.

The name also alludes to ‘volt’, a unit of electrical
energy, symbolizing our aim to energize travel, and
sounds like ‘vault’, as we leap forward. It pays
tribute to Alessandro Volta, a pioneer in technology,
mirroring our goal to revolutionize travel.

All this is wrapped up in our logo, capturing
movement, energy, the globe and inclusivity at once.
It reflects Avolta’s agility, inclusivity and global

relevance.

#weareavolta

We are
passionate
about service
and always
keen to exceed
expectations.

Around

the world
we work as
One Team,
united to
achieve our

common goals.

/3 countries,
Over 1,000
locations
More than

5,100 outlets

Our geographical diversification is a catalyst for
growth and a pillar of our resilience, allowing

us to stay agile and adapt swiftly to the evolving
needs and trends of travelers, guided by our
rich repository of data and anchored by a strong
sense of place.

We're not just keeping the pace; we're setting
the trend, responding with insight, innovation and
a twist of local flavour.

We are globally
connected,
locally focused.
Our teams
celebrate diver-
sity, differences
and welcome
everybodly.
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