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Avolta expands presence at Frankfurt Airport

Avolta AG (SIX: AVOL), the leading global travel retail and F&B player, has secured a
10-year contract to open 12 food and beverage locations in Frankfurt Airport’s newly
constructed Terminal 3.

As one of Europe’s largest infrastructure projects, set to open in 2026, Terminal 3 is projected
to cater up to 19 million travelers annually. Avolta’s new outlets will cover approximately
1,400 m? and feature a range of popular brands, including Espresso House, Asia Street
Cooking, Brewgate, and Sophia Loren restaurant.

Walter Seib, CEO Northern, Central and Eastern Europe of Avolta, said: "We are delighted to
have secured this decade-long contract and deeply appreciate Fraport’s continued trust in our
strong partnership.”

Anke Giesen, Executive Director of Retail and Real Estate at Fraport AG, continued: “We are
very pleased to continue working with our partner Avolta. The company’s diverse and
innovative portfolio of culinary concepts combined with strict quality standards will greatly
enrich the food and beverage options at Terminal 3.”

Germany’s largest airport, and one of Europe’s top five busiest hubs, Frankfurt Airport has
world-leading connectivity, offering the most direct destinations for transfer passengers. With
this year marking 20 years since the company’s F&B operations entered the country through
Frankfurt Airport, the win further solidifies the company’s F&B footprint and strengthens its
presence in wider Central Europe.



https://www.fraport.com/en/newsroom/press-releases/2025/traffic-figures/fraport-traffic-figures-2024--frankfurt-remains-the-leading-airp.html
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About Avolta

Avolta AG, (SIX: AVOL) is a leading global travel experience player. With the traveler at its strategic core, Avolta
maximizes every moment of the traveler’'s journey through its combination of travel retail and travel food &
beverage, passion for innovation and excellent execution. Avolta’s well-diversified business across geographical,
channel and brand portfolio pillars operates in 73 countries and more than 1,000 locations, with over 5,100 points
of sale across three segments — duty-free, food & beverage and convenience — and various channels, including
airports, motorways, cruises, ferries, railways, border shops and downtown. An inherent element of Avolta’s
business strategy is found in ESG, aiming for sustainable and profitable growth of the company while fostering
high standards of environmental stewardship and social equity — making meaningful impact in the local
communities. The company’s access to 2.3 billion passengers each year reinforces the power of its more than
76,000 people, committed to surprising guests and delivering solid execution, supporting the company in creating
value for all stakeholders.

To learn more about Avolta, please visit


https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Furldefense.com%2Fv3%2F__http%3A%2F%2Favoltaworld.com__%3B!!I3qE0DHwZrIk!_-1jOEqrB-nD3OKKJjEoYLlblJIf7MhHgceQBxw3JABegkrZ64-JUshQbCfeJmFnFkCxZzsnZLp0c3h2m8AungPKfWidHQ%24&data=05%7C01%7CAgustina.Rincon%40dufry.com%7C9924f353c2444a4c9edb08dbe08b908c%7Cea8e7a95b1094fa7ae4cf5372b7619ae%7C0%7C0%7C638350662909395047%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=ObHl9llLqdQzcQJzKW14LvZGXShYM08ovpCiByMFiSk%3D&reserved=0

