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Basel, Switzerland 

4 December 2024 

 

NEWS RELEASE 

 

Avolta Awarded Contracts to Develop Retail and F&B 

Concessions for 11+ years in JFK International 

Airport’s Terminal 8 

On the heels of its recent contract win in JFK Terminal 6, Avolta will create a travel 

experience revolution in Terminal 8 through concepts that bring the world-renowned 

culture and flavor of New York City to the heart of the terminal through iconic culinary 

experiences, locally inspired retail, and hybrid concepts. The combined value of 

Avolta’s T6 and T8 wins corresponds to around +3% increase to the company’s revenue 

in the region. 

Avolta, leading global travel experience player (SIX: AVOL) has announced its newest contract 

wins in North America amid a wave of strategic business growth in 2024, signing multiple 

agreements to develop concessions space at John F. Kennedy International Airport’s (JFK) 

Terminal 8, across retail and food & beverage (F&B). Avolta will develop numerous retail and 

F&B concessions as part of The Port Authority of New York and New Jersey’s USD 125-million 

commercial redevelopment of the terminal in partnership with Unibail-Rodamco-Westfield 

(URW) Airports and American Airlines. 

“JFK is undergoing a historic transformation, and Avolta is honored to join the Port Authority, 

URW, and American Airlines, to drive a travel experience revolution in Terminal 8 that 

leverages our North American leadership in travel retail and travel food and beverage. New 

York City offers a sense of place and an experience unlike any other in the world and its 

diverse culinary scene and shopping set a global standard. We are delighted to capture that 

magic and soon share it with the millions of travelers who pass through T8.” said Avolta’s CEO 

and President for North America, Steve Johnson.  

“It is an exciting time for Avolta, as we cement our future at the new JFK through our new 

contracts in Terminals 6 and 8, adding around 3% of incremental revenues in our North 

America region once fully developed — confirming our outlook for continued growth and the 

potential in our market,” said Avolta CEO, Xavier Rossinyol. “This is a testament to the strength 

of our business and with thanks to the dedication of our great teams in North America.” 

JFK Terminal 8 is expected to exceed 7 million enplanements in 2025, with the percentage of 

international customers projected at 64%.  

In food & beverage, Avolta’s HMSHost will bring two of New York City’s most famous culinary 

experiences to a U.S. airport for the first time: Eataly and Momofuku. Eataly will offer travelers 

a taste of the Italian lifestyle through a full-service restaurant serving authentic Italian dishes, 

a wine bar, and a hybrid café featuring Grab & Go items, coffee, and a curated retail selection. 

Peach Palace by Momofuku, a new concept developed for JFK T8 by chef David Chang, will 

serve an Asian-American menu that strikes the perfect balance between the familiar and the 

unexpected. 
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In duty-paid retail, Avolta’s Hudson will open five Hudson travel convenience stores; iPorte, 

offering travelers their favorite tech brands, with the opportunity to test products before 

purchasing them; and Dear NYC, a locally inspired shop that will feature specially curated 

collections that represent the city through products from local makers and entrepreneurs. 
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About Avolta 
 
Avolta AG, (SIX: AVOL) is a leading global travel experience player. With the traveler at its strategic core, Avolta 
maximizes every moment of the traveler’s journey through its combination of travel retail and travel food & 
beverage, passion for innovation and excellent execution. Avolta’s well-diversified business across geographical, 
channel and brand portfolio pillars operates in 73 countries and more than 1,000 locations, with over 5,100 points 
of sale across three segments – duty-free, food & beverage and convenience – and various channels, including 
airports, motorways, cruises ferries, railway, border shops and downtown. An inherent element of Avolta’s business 
strategy is found in ESG, aiming for sustainable and profitable growth of the company while fostering high 
standards of environmental stewardship and social equity – making meaningful impact in the local communities. 
The company’s access to 2.3 billion passengers each year reinforces the power of its more than 76,000 people, 
committed to surprising guests and delivering solid execution, supporting the company in creating value for all 
stakeholders. 
 
To learn more about Avolta, please visit avoltaworld.com 

https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Furldefense.com%2Fv3%2F__http%3A%2F%2Favoltaworld.com__%3B!!I3qE0DHwZrIk!_-1jOEqrB-nD3OKKJjEoYLlblJIf7MhHgceQBxw3JABegkrZ64-JUshQbCfeJmFnFkCxZzsnZLp0c3h2m8AungPKfWidHQ%24&data=05%7C01%7CAgustina.Rincon%40dufry.com%7C9924f353c2444a4c9edb08dbe08b908c%7Cea8e7a95b1094fa7ae4cf5372b7619ae%7C0%7C0%7C638350662909395047%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=ObHl9llLqdQzcQJzKW14LvZGXShYM08ovpCiByMFiSk%3D&reserved=0

