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Basel, Switzerland 

19 August 2025 

 

NEWS RELEASE 

Avolta will grow its footprint with two new 10-
year contracts at Atlanta International Airport, 
the World’s Busiest Airport  

 
Avolta AG (SIX: AVOL), leading global travel retail and F&B player, announced today 

that the City of Atlanta has awarded its Hudson brand two 10-year contracts to open 20 

new retail stores, including two hybrid concepts, spanning nearly 1,800 m2 at Hartsfield-

Jackson Atlanta International Airport (ATL) in the United States. As the busiest airport 

in the world by total passengers, the new contract reinforces the travel retailer’s 

industry leadership in North America amid continued growth. 

This expanded partnership under ATL Skypointe reflects Hudson’s success in securing two 

distinct retail packages through competitive proposals, each in collaboration with local, 

certified ACDBE partners. Currently operating around 40 locations at ATL, under the new 

contract, Hudson will expand its retail offering to feature additional globally recognized lifestyle 

brands and tech-forward travel essentials.  

Further enriching the sense of place at ATL, Hudson will partner with over 200 local small 

businesses to bring authentic, locally crafted retail products to ATL, allowing travelers to 

immerse themselves in the community via a collection of travel convenience stores created 

exclusively for the airport.  

Digital will be an essential part of the new shopping experience, with in-store technology such 

as self-checkout helping to create a frictionless journey for guests. Travelers will also be able 

to enjoy all the benefits of the Club Avolta loyalty program, gaining access to exclusive offers, 

rewards, and cross-promotions.  

“ATL is building a concessions program that reflects the diverse desires and needs of its global 

audience, and we are honored to be selected as a partner to collaborate on its retail 

revitalization,” said Steve Johnson, President and CEO, North America, Avolta. “This 

opportunity reflects the strong alignment and trust between our two organizations, and we’re 

committed to delivering a shopping experience that truly serves travelers.” 

“Hudson’s expanded presence at ATL marks an exciting new chapter in our concessions 

program,” said Tyronia Smith, Senior Deputy General Manager for Hartsfield-Jackson. “Their 

presence aligns with our mission of delivering travelers an unparalleled blend of global brands, 

innovative retail concepts, and locally inspired offerings that reflect the spirit of Atlanta.”  
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About Hartsfield-Jackson International Airport 

ATL is the first airport in history to serve more than 100 million passengers in one year and 

continues to top passenger totals worldwide. The Airport boasts an annual direct economic 

impact of $66 billion in the state. A frequent recipient of awards of excellence, ATL is 

recognized for its leadership in concessions, operations, sustainability, architectural 

engineering and construction. For more information, visit www.atl.com. 

  

https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.MRp4Cm8w5DbOEA9l62C5BB8t-2BY6WCfo5Yiy-2FsVnNMc9CIXK53D26BpU65lZisNqxYt4GZm0sI9z62q4es-2Fvd3DxJoJ9vUpQ2H3N9NAx3HYMjMgy5Fzz3Ld312taeXrm3OHUnN12oMUdDZ90PY0BKDfpnwD5oNjSExSEy4eU2x0fTfi4Xpd0BGvsTycXJKfO7se6csa0cR0JZL3P1PMIZ0qrqsl3yXTmuakitb8jnElF-2Fg1juq3kFj1xeXgZY-2F1yJTImBxfPpRdt8-2BdubEgZIRRi4yLCbFYQXO7JkZ1C9Ope2ggb5G2CcEanJpXkPMQ1c07yVEZVYBzyTmyD3t2alPoapMMMf8-2B7Bpv2eav-2BfVQitewfDQlDxS3vX-2BvEQyskIrcdy8pdvlyXJce2S6SOdbqQSdUUx-2FFdticnLwc3T-2BwfhheyEU2srqptJmUQdGXcC5cxWi6-2BXHNNhTxvnUbBbU5dHe4aed7nlhgNYd-2FtklacY1Z5af-2FvNfVXB6-2F2OUFXVKh3a7TK4o3IlMVd3s1n8ResGb0YYqQWER1-2FgXVguqc-2BpJKZ-2FawO5P2TjmUXIPv6eyfRAoR0GwQEiOsc0uOzO7-2Bf99nxbkWlEuyBRZKBxoZf5aztaGT-2BYcCjQEWnka5ffJlw51cO6f6HWmIQvKSC-2BQZkrOdr3CvSXPH-2BUTu0tmxg4W-2B8ZWwSBS2bRZom7FMjbdfOAN2Yn-2BFjUtar5TLDwwzhcg2v36atKEP6Z-2BD7YelWgscv7zitbVYPLqy3YbmaWl1Ro-2F1C28oQSzHYDDrfR6qMZ96zrFdsz9zMclALEwnzktsUtOfOeXSkeD5m4R1q8qDZhUzPwrwyq6pFtE6031y-2Bs5wkxBNLCumbfobLdlNPAbanebUjj184lDEe2tVA7k3jkwMuELlArkI-2B09e0-2FYpVtCBaC1QcT8j8j3-2BYtlB4dxwoUVO8wTNOB7i2JXPTw8Av5b8Pfwr1X7hbBA56SUqysXCvK0WbF0UalwZwEKcdtdCGoJhIbRX-2FMZG9tTebbyJ5sPfJJFK7PrmKUulfCAsQueN92zCtmhbXvrDKtGS25F53duaP6V1XxCVtWrU7D0ayc5mcco0FZcsdZ8KYq9m84eb1TthmCLkbhqG27Dxwauzks7wKHNCpBtL8nEKRScqpLZvruHI2tuKIlvCmBimwYOxO7oFvtCa4GcZWwnbH4iOOjNLGgPf0lnSKja8Ebs6iyeQ0X2rcSkwRcJTZIEkszzv35ZQ7sbNDyoaj3ykfymFh6qudZiSiUeBqeB-2BRskKzCb2BKfuwlJe9EyfgVRRzbcWQ5Ah63BofXGJhk2dr0s9CkfglFNFsVjpRgwVM67EpC20vYfF7ByPItr0f8kvsAteMDRCVHPp0VuF8NDwZ8CcArbOcVPebtpEcqYo8mzLCE1NRV-2FvUEpK6sd3Qdih93ofmj1x0IL1-2BLP5NuHrKx8a6rVgjekQOLP402BZ6VQXzUiA7y06nK2ntDc78-2BEvsHUJ-2BrDasF0xa3NVPwHIBfFAS5QRdOyDx2SyGYpTM0ZoFBraZO8maMcvOPSQ-2B4iNC0GoZxdpkKg4xN1nmp3rgGDIScGTMyZb4KpY17LRSf-2FPNacMXHU9tclqpp3d3iC8LN3jlnxAXSJ4MNIAscb2em5-2BblLJc7vyUnPPwHuWaKES9NIH85dmzrA4AxRQMmO6izJtpGH5gMQumICi4duL5IVhxsoQldB6ri7yTjX1INcQJHTsGcZbwN2KNpteCO3WhZHLjwWjdpF2Dm1550c9s6XCvv7pLasXccLKJvR2jBotn8rtxcHNoiAZNyKApbEwzlwN831EQI6aCxzivDSXeWIxHzWaCI5mbXRw2FXxWyWiJg-2ByNsBJJbJRb-2FmGVq8jl71UZX8EiQeUN4xSbOX-2FKtR0t2A23jRUsQZgenCL9Q4tlv_Giw962QgS5XLjhcB
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For further information 

 

Contact 

 

Rebecca McClellan  Cathy Jongens 

Global Head Investor Relations  Director Corporate Communications  

 
rebecca.mcclellan@avolta.net  

 
cathy.jongens@avolta.net  

 
+44 7543 800405  

 
+316 2819 8828 

 
 
 
 

   

 
About Avolta 
  
Avolta is the leading global travel retail and F&B player. With the traveler at its strategic core, Avolta maximizes 
every moment of the traveler’s journey through its combination of travel retail and travel food & beverage, 
passion for innovation and excellent execution. Avolta’s well-diversified business across geographical, channel 
and brand portfolio pillars operates in 70 countries and 1,000 locations, with over 5,100 points of sale across 
three segments – duty-free, food & beverage and convenience – and various channels, including airports, 
motorways, cruises, ferries, railways, border shops and downtown. An inherent element of Avolta’s business 
strategy is aiming for sustainable and profitable growth of the company while fostering high standards of 
environmental stewardship and social equity – making meaningful impact in the local communities. The 
company’s access to 2.5 billion passengers each year reinforces the power of its more than 77,000 people, 
committed to surprising guests and delivering solid execution, supporting the company in creating value for all 
stakeholders. 
 
To learn more about Avolta, please visit avoltaworld.com 
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