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NEWS RELEASE

Avolta enters Kolkata Airport, growing
duty-free presence in India

Avolta AG (SIX: AVOL) has been awarded a seven-year duty-free contract at Netaji
Subhash Chandra Bose International Airport in Kolkata, marking the company’s entry
into the airport and continued growth in India.

Under the agreement, Avolta will operate six duty-free stores across the airport, with two
stores in departures and four in arrivals, expanding its duty-free footprint in India beyond its
current operation at Bangalore Airport.

Located in eastern India, Kolkata is one of the country’s four major metropolitan cities and an
important gateway for domestic and international travel. The new contract gives Avolta access
to a significant airport serving a large regional catchment area, while building its relationship
as a trusted partner in India’s airport sector.

Freda Cheung, President and CEO Asia Pacific at Avolta, said: “This new contract at Kolkata
Airport is an important milestone for Avolta in India. It marks our first entry into the airport and
strengthens our position in one of Asia Pacific’'s most dynamic travel markets. We will bring
our global duty-free experience to a major gateway in eastern India, while continuing to build
long-term partnerships that support Avolta’s growth in India.”

The award reinforces Avolta’s strategy to expand in Asia Pacific through disciplined growth in
key travel locations.
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About Avolta AG

Avolta AG (SIX: AVOL) is a global leader at the intersection of travel retail and food & beverage, delivering integrated
shopping and dining experiences across airports, motorways, cruise lines, ferries, rail and other high-traffic travel locations
worldwide.

Avolta’s global workforce operates in more than 70 countries and across nearly 1,000 locations, managing around 5,100
points of sale. Its traveler-centric strategy is built on digital, data and continuous innovation, while its scale and reach, across
multiple travel environments, strengthens resilience and underpins consistent operational and financial performance.

To learn more, visit
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