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Basel, Switzerland 

20 November 2025 

 

NEWS RELEASE 

Avolta awarded two 10-year contracts at 

Washington Dulles International Airport, 

strengthens North American growth strategy 

Avolta AG (SIX: AVOL), leading global travel retail and F&B player, has been awarded 

two 10-year contracts at Washington Dulles International Airport (IAD), a key hub 

serving the Washington, D.C. metropolitan area. The new contracts will add over 700m² 

of retail and dining space in the new 14-gate Concourse E, scheduled to open in late 

2026.  

Avolta’s Hudson will open five new locations, introducing a lineup of locally inspired stores 

exclusive to the airport and showcasing local businesses. A hybrid concept will blend travel 

retail and food & beverage, offering travelers convenience while optimizing their time with 

shopping moments. A collection of automated retail points will provide 24-hour dining options 

from popular U.S. brands, supporting an on-demand passenger experience. 

Complementing the retail offering, Avolta’s HMSHost will introduce local and award-winning 

craft spirit company MurLarkey Distilled Spirits through a new bar and restaurant, reinforcing 

the company’s strategy to integrate premium local brands to drive differentiation and growth.  

“With Concourse E, we have the opportunity to reimagine what the passenger experience at 

Dulles International can be. We’ve crafted a travel retail and F&B offering we are proud of — 

one that puts the traveler at the center by creating a journey that is enjoyable and memorable,” 

said Steve Johnson, President and CEO, North America, Avolta. “We are pleased to partner 

with MWAA, Fraport USA, and passionate small business partners to realize this vision.” 

“The new Concourse E will enhance the entire travel experience at Dulles International and is 

part of the multi-year Dulles Next airport construction program to accommodate future growth. 

This next-generation concourse represents our commitment to innovation, customer service 

and showcasing the best of the Washington region,” said Chryssa Westerlund, Airports 

Authority executive vice president and chief revenue officer. “We welcome the partnership with 

Avolta and Fraport USA that will bring travelers new travel retail and dining experiences that 

reflect the spirit of our community.” 

Digital engagement will be a core component of the new shopping experience, leveraging in-

store technology such as self-checkout, allowing for greater convenience and speed. 

Travelers will also be able to enjoy all the benefits of the Club Avolta loyalty program, gaining 

access to exclusive offers, rewards, and cross-promotions. 
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For further information 
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Rebecca McClellan  Cathy Jongens 

Global Head Investor Relations  Director Corporate Communications  
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About Avolta 
  
Avolta is the leading global travel retail and F&B player. With the traveler at its strategic core, Avolta maximizes 
every moment of the traveler’s journey through its combination of travel retail and travel food & beverage, 
passion for innovation and excellent execution. Avolta’s well-diversified business across geographical, channel 
and brand portfolio pillars operates in 70 countries and 1,000 locations, with over 5,100 points of sale across 
three segments – duty-free, food & beverage and convenience – and various channels, including airports, 
motorways, cruises, ferries, railways, border shops and downtown. An inherent element of Avolta’s business 
strategy is aiming for sustainable and profitable growth of the company while fostering high standards of 
environmental stewardship and social equity – making meaningful impact in the local communities. The 
company’s access to 2.5 billion passengers each year reinforces the power of its more than 77,000 people, 
committed to surprising guests and delivering solid execution, supporting the company in creating value for all 
stakeholders. 
 
To learn more about Avolta, please visit avoltaworld.com 
 
 

https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Furldefense.com%2Fv3%2F__http%3A%2F%2Favoltaworld.com__%3B!!I3qE0DHwZrIk!_-1jOEqrB-nD3OKKJjEoYLlblJIf7MhHgceQBxw3JABegkrZ64-JUshQbCfeJmFnFkCxZzsnZLp0c3h2m8AungPKfWidHQ%24&data=05%7C01%7CAgustina.Rincon%40dufry.com%7C9924f353c2444a4c9edb08dbe08b908c%7Cea8e7a95b1094fa7ae4cf5372b7619ae%7C0%7C0%7C638350662909395047%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=ObHl9llLqdQzcQJzKW14LvZGXShYM08ovpCiByMFiSk%3D&reserved=0

