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Avolta ready for next era: changes ticker to
AVOL and unveils avoltaworld.com

Avolta AG announces that its shares (ISIN CH0023405456, Swiss Security No. 2340545)
will start trading today on the Swiss Stock Exchange as (SIX: AVOL). With its inclusive
and engaging visual identity as showcased on avoltaworld.com, Avolta now leads the
way as the company aligns under a single, united and strategic global brand to fully
realise its Destination 2027 strategy.

First announced as the intended new name for the Dufry-Autogrill combination in early
October, Avolta was voted in by shareholders with an overwhelmingly positive 99.77% vote at
an Extraordinary General Meeting on Friday 3 November, 2023. The name change was then
applied to the Swiss Stock Exchange (SIX) where the company (ISIN CH0023405456, Swiss
Security No. 2340545) is now listed as (SIX: AVOL), kicking off the launch of the company’s
new, traveler-centric website avoltaworld.com.

Moving forward, the Avolta brand will lead all internal and external communications, with all
corporate brands of the former Dufry and Autogrill Group transitioning to the Avolta brand
family. Consumer-facing brands, including consumer-facing elements of corporate brands, like
Dufry, Autogrill, Hudson and World Duty Free, to name a few, will continue to operate as
previously, enjoying their familiarity with travelers.
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About Avolta

Avolta AG, (SIX: AVOL) is a leading global travel experience player. With the traveler at its strategic core, Avolta
maximizes every moment of the traveler’'s journey through its combination of travel retail and travel food &
beverage, passion for innovation and excellent execution. Avolta’s well-diversified business across geographical,
channel and brand portfolio pillars operates in 75 countries and 1,200 locations, with 5,500 points of sale across
three segments — duty-free, food & beverage and convenience — and various channels, including airports,
motorways, cruises ferries, railway, border shops and downtown. An inherent element of Avolta’s business strategy
is found in ESG, aiming for sustainable and profitable growth of the company while fostering high standards of
environmental stewardship and social equity — making meaningful impact in the local communities. The company’s
access to 2.3 billion passengers each year reinforces the power of it's more than 60,000 people, committed to
surprising guests and delivering solid execution, supporting the company in creating value for all stakeholders.

To learn more about Avolta, please visit
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