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Basel, Switzerland 

20 March 2024 

 

NEWS RELEASE 

 

Avolta affirms partnership with Edinburgh 

Airport: 20+ years of operations 

strengthened by 7-year contract extension, 

grows floorspace by 30% 
Avolta AG (SIX: AVOL) has successfully extended its contract to operate the tax and duty 
free store at Edinburgh airport for an additional seven years. Strengthening the company’s 
20+ years of operations at the same store, the contract win also represents an increase in 
retail space of 30%. Edinburgh airport is the busiest airport in Scotland, handling almost 15 
million passengers each year (2019 figures), and an important driver for the Scottish 
economy thanks to its connectivity with other parts of the UK and internationally. 
 
Avolta will completely refurbish its existing store to create a 1,740m² World Duty Free store. The 
new store will retain its walkthrough format with a range of new features, including a dedicated 
local food area to showcase the finest of Scotland’s larder, and a Scottish souvenirs area giving 
an increased focus to Scottish brands. Prominence will be given to the best of Scotland’s world 
famous producers in whisky, liquor and food & confectionery, helping to deliver the all-important 
sense of place, and making the traveler’s journey less of a process, and more of an experience. 
 
Following its success in other airports across Europe and the Middle East, Avolta’s Haute 
Parfumerie area will be a feature of the new store, showcasing an increased selection of premium 
brands such as Creed, Penhaligon’s, and Le Labo. New brands, including Charlotte Tilbury and 
Kylie, will be added to the product mix in the beauty section, while favorites such as Jo Malone 
London and MAC will become part of the main World Duty Free store itself. 
 
In line with the ongoing digitization of the industry and also of travelers increasing use of digital 

devices and applications, the new Edinburgh store will incorporate digital elements throughout, 

including an interactive fragrance finder to help customers select the perfect scent for themselves, 

or as a gift for others. Similar technology will also be available in the whisky area to help travelers 

choose the perfect dram, and, using the power of virtual reality, shoppers will be able to experiment 

and “try on” new make-up looks and shades. 

Commenting on the redevelopment Fred Creighton, CEO UK and Ireland for Avolta said, “We are 

delighted to have been successful in extending our contract to continue operating the tax and duty 

free store at Edinburgh Airport for the next seven years, and would like to thank our colleagues 

there for their continued trust and valued partnership. Through our commercial offer we aim to 

make the travel journey as rewarding as the destination, and the refurbishment we have planned 

for our World Duty Free store in Edinburgh will take the airport shopping experience to another 

level for the many travelers who visit the airport each year.” 
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Gail Taylor, Chief Commercial Officer (Non-Aero) at Edinburgh Airport said, “We are Scotland’s 

airport, and we want to ensure that the many millions of international passengers that come to see 

what our country has to offer have the chance to take a little bit of it home by increasing the 

presence of Scottish brands. By placing a greater focus on our whiskies, gins and larder, it means 

we are showcasing our world-famous food and drink, extending Scotland’s reach across the world. 

The refurbishment also allows us to introduce new and exciting brands across all of our ranges, 

offering our passengers the opportunity to treat themselves and get their trip off to a fantastic start.” 
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About Avolta 
 
Avolta AG, (SIX: AVOL) is a leading global travel experience player. With the traveler at its strategic core, Avolta 
maximizes every moment of the traveler’s journey through its combination of travel retail and travel food & 
beverage, passion for innovation and excellent execution. Avolta’s well-diversified business across geographical, 
channel and brand portfolio pillars operates in 73 countries and more than 1,000 locations, with over 5,100 points 
of sale across three segments – duty-free, food & beverage and convenience – and various channels, including 
airports, motorways, cruises ferries, railway, border shops and downtown. An inherent element of Avolta’s business 
strategy is found in ESG, aiming for sustainable and profitable growth of the company while fostering high 
standards of environmental stewardship and social equity – making meaningful impact in the local communities. 
The company’s access to 2.3 billion passengers each year reinforces the power of it’s more than 76,000 people, 
committed to surprising guests and delivering solid execution, supporting the company in creating value for all 
stakeholders. 
 
To learn more about Avolta, please visit avoltaworld.com 

https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Furldefense.com%2Fv3%2F__http%3A%2F%2Favoltaworld.com__%3B!!I3qE0DHwZrIk!_-1jOEqrB-nD3OKKJjEoYLlblJIf7MhHgceQBxw3JABegkrZ64-JUshQbCfeJmFnFkCxZzsnZLp0c3h2m8AungPKfWidHQ%24&data=05%7C01%7CAgustina.Rincon%40dufry.com%7C9924f353c2444a4c9edb08dbe08b908c%7Cea8e7a95b1094fa7ae4cf5372b7619ae%7C0%7C0%7C638350662909395047%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=ObHl9llLqdQzcQJzKW14LvZGXShYM08ovpCiByMFiSk%3D&reserved=0

